
TELLING YOUR STORY:

Kate Paine

Tips to Discovering

What Sets You Apart

1



TABLE OF 

CONTENTS

3 DO YOU HAVE A STORY?

4 YOUR STORY STRENGTHENS YOUR BRAND

5 BUILD YOUR KLT FACTOR

6 STARTING TO PUT YOUR STORY TOGETHER

9 RESOURCES & CONTACT INFO

10 WHAT NOT TO DO ON YOUR LINKEDIN PROFILE

To learn more about the author, Kate Paine, and 
her business, Standing Out Online, please visit 

StandingOutOnline.com.

© Kate Paine/Standing Out Online, LLC. 2020 2



DO YOU HAVE A STORY?

“And you know what is the 

most-often missing 

ingredient in a sales 

message? It’s the sales 

message that doesn’t tell an 

interesting story. Storytelling 

– good storytelling – is a vital

component of a 

marketing campaign.”

- Gary Halbert, author, marketing 

practitioner, copywriter

Are you asking yourself, “What does sharing my 

story mean? Am I airing my ‘dirty laundry’? Do I 

want to share it with the world? Will sharing my 

story help me in my business?”

The answer to those questions is rather simple, 

really. Your story is what makes you unique, it’s 

the differentiator between you and someone else, 

it’s what sets you apart, and makes you interesting.

We’re not talking a mini novel type of story here,  

Yes, you DO have a story. Everyone has a story!

This Ebook will help you discover your personal 

story and how you can use it to set yourself apart 

from your peers, colleagues, competition, and other 

industry thought leaders.

Your story can be used on your website, in your 

social media profiles, professional bios, and it can 

be most effective in your personal LinkedIn profile.

But even more critical than that, knowing and 

defining a piece of your personal story is 

something you need to know in your heart AND 

mind. 

It’s something you must know in your core as it IS 

what sets you apart from others and can be a tool 

to help make deeper connections with others more 

quickly. 

Ask Yourself

we’re suggesting a nugget of your personal story, 

which makes you relatable to your audience. It 

helps people relate to you and serves you well in 

establishing the know, like and trust factor. 

All of those things create connection and that’s 

where you need to start in business: creating 

connection, building a relationship, being 

trustworthy, which are all elements to finally lead 

to a business transaction with your potential client 

or customer.
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“Oh no!” you now say. “So, while I’m identifying my personal story, I have 

to consider my ‘personal brand’, too?”

Yes, but don’t worry, your personal brand isn’t that difficult to determine, 

either.

To have a personal brand, you don’t need to be a business owner, a 

corporate executive, a public figure or celebrity; you just need to be your 

authentic self in whatever career or industry you find yourself.

You can have a personal brand whether you’re an executive, a professional, 

a manager, a solo entrepreneur, or a small or large business owner. Frankly, 

we all have a personal brand! And we need to know what it is for ourselves 

as it is part of our unique value proposition. It defines who we are in the 

work that we do.

In fact, YOU ARE YOUR BRAND because your brand is your reputation, and 

your reputation is made up of your values, integrity, and your professional 

expertise. 

YOUR PERSONAL STORY 
STRENGTHENS YOUR PERSONAL BRAND

Why you chose your major or 
career path.

A memorable experience.

Personal transformation or 
self-discovery.

A time you faced a challenge 
and used your expertise to 
solve it.

How you were influenced by a 
mentor.

Why you served in the military.

A trip/travel adventure or gap    
year.

A time you moved or uprooted 
yourself.

A challenging incident, which 
motivated you into action.

PERSONAL STORY 
IDEAS TO GET 

YOUR CREATIVE 
JUICES FLOWING
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Once you’ve identified your slice-of-life story and its relevancy to your 

professional life, it’s a powerful way for others to see who you are, what you 

do (who you serve), and how you use your varied superpowers (skillsets) to 

help them. Remember, whether people are considering hiring you as an 

employee or hiring you as the business person you are to fix a problem or 

pain point they have, knowing how to approach and connect with them will 

make you rise to the top. 

Your goal is to build your know, like, and trust factor.

The ‘KLT Factor’ - as it is known - is attributed to Bob Burg, one of the 

world’s foremost authorities in the field of relationship marketing. In his 

influential book, “Endless Referrals”, Berg defines the KLT Factor: “All things 

being equal, people will do business with, and refer business to, those people 

they know, like and trust.”

Your story will help showcase your KLT Factor and people will see who you 

are instead of just what you do. Remember: you’re way more than your 

job title.

This is where that nugget of your personal story comes in and where it will 

make you stand out in your messaging.

Let's use one of my examples from the previous page: if you were to select 

my first example in the list, reflect on either your post high school 

experience or the college degree you received and the major you studied.

BUILD YOUR KLT FACTOR

“We are all 
storytellers. We all 
live in a network of 
stories. There isn’t 

a stronger 
connection 

between people 
than storytelling.”

– Jimmy Neil Smith, 
Director of the 
International 

Storytelling Center
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STARTING TO PUT YOUR STORY TOGETHER
Now, examine your current career or business. If, for example, you 

graduated with a degree in political science, and you’re now in a leadership 

role within a nonprofit, which helps at-risk youth; then ask what made you 

change career paths? That’s where your story lies. Dig deeper into that.

Whether you prefer to write hand-to-paper, or in a Word or Google doc, 

start to write about that story in a stream-of-consciousness mindset. Don’t 

worry about length at this point and don’t self-edit as you write. Just let 

your thoughts rip!

As you consider where you might use this slice-of-life story, you’ll 

eventually want to edit it down to maybe two paragraphs, max. Make it 

compelling and weave it into what you do in your profession now. I’m 

confident you can find the thread to tie it all together. This takes time, don't 

rush yourself. (#BePatient)

Tell that story and weave it into the fabric of your current role and expertise. 
You may have had an “A-Ha!” moment during that time. Perhaps a work or life 

experience steered you into the nonprofit arena. Consider that as part of your 

story.

You can also consider this aspect: What do you love to do outside of work? 

Are you a horse lover and ride every chance you get? If so, there’s a story 

there, too. It might not seem like this would tie into who you are in your 

career or business but it’s a vital part of you. It’s what excites and nurtures 

you. (To a reader, it further humanizes you beyond just a dry listing of your 

skills and talents.)

Email five people and ask 
them to describe you in 
their own words.

Ask them:
• What do they think makes
you unique?

• What skills do they know
you have that describe your
strengths.

The best way to do this is 
by email. People will feel 
more comfortable writing 
something based on your 
questions vs. telling you in 
person where they could 
feel put on-the-spot and 
not have time to think this 
through.

Plus, you’ll likely receive 
more thoughtful comments 
in an email. 

The five people you ask 
should be a mix of people 
close to you. For example: a 
current and/or past work 
colleague, a manager, a 
current and/or past 
client/customer, a close 
friend or two. 

Ask people you trust.

TRY THIS EXERCISE:
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I’ll bet there are overlapping skills between learning and becoming a 

good rider and how you may have applied some of those same skills 

(perseverance, determination, focus) in your profession or business 

leadership.

Perhaps your story is more personal and you or a loved one have 

suffered from a chronic illness or even cancer. Trying times always 

test our mettle and we discover parts of ourselves we didn’t know we 

possessed. There’s a lot we learn, which helps us to be more 

empathetic, and typically ties into how we operate in our work lives.

In fact, some people who go through trying times realize they have a 

passion to bring awareness to a particular illness, disease, or 

transformational challenge. They may choose to change their career 

to work in a mission-driven organization and become an advocate or 

help the organization educate others affected by the disease.

USE YOUR STORY ON YOUR SOCIAL MEDIA PROFILES 
Great platforms to present your story online include: LinkedIn®, the 
'About' page on your website, the bio area of your Facebook® or 

Twitter® page, and certainly the description of you if you’re a blogger. 

(But if you’re a blogger, you already know that!)

Infuse your personality into your story because your story shapes you 

and it can work for you once you recognize it, and how you can tie it 

into your professional expertise and still be relevant.

This can be an unsettling 
question when you first 
think about it, right?

Well, it doesn’t have to be 
something super personal, 
which you don’t want to 
share, and certainly not 
online.

Are you a dancer in your off 
time, a barefoot water 
skier, a tri-athlete? Have 
you written a book or are 
you a seasoned world 
traveler?

These things, which no one 
knows about you, are what 
make your story compelling 
and attention-getting to 
others. They’ll remember 
these things about you.

Go on, give it a try and 
write it down. This is what I 
mean when I say infuse 
your online profile or bio 
with some personality.

PRO TIP: You can even use 
this in your LinkedIn profile 
headline, which is that 
section just under your 
name in your profile. Show 
examples.

WHAT’S SOMETHING 
NO ONE KNOWS 

ABOUT YOU?
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There are many ways you can use your story to represent who you are as a professional. First, identify your 

story and how you will talk or write about it, and then how you will showcase it both online and off. Your 
objective is to be authentic.

How you represent yourself online should also be how you are “in real life.” If a potential client or even a 

recruiter has an interest in you, and wants to meet, they want to see and meet the person they’ve read 

about online.

Or, to localize it, think about who you are when you bump into a friend at the grocery store, even if you’re 

in your workout gear or jeans and a T-shirt. Make sure you can be just as casual and professional in that 

setting. They see the real you whether online or in real life.

Sometimes you need a prepared bio if you're a speaker or member of a professional network. Do you belong 

to an industry organization? The member directory is a place to use your bio. Have yours stand out from 

others who’ve likely just condensed their resume and submitted it in that format. Use your personal story in 

your bio and stand out from the others.

If you have both a long and short version of your professional bio, revise both to reflect more about you as a 

person yet make it relevant to the professional, ‘thought leadership’ part of you.

If you’re speaking at an event and you're introduced using the compelling bio you provided, your audience 

will already be captivated before you’ve even started your presentation. Your audience is hooked and they’re 

engaged!

PRO TIP: If you are a speaker, and someone has introduced you with your creative bio, be sure to then 

jump right into the meat of your topic and not repeat who you are and what you do as you begin your 

presentation. Audiences love it when you jump right into your topic.
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Our stories matter and define who we are. In business, that’s our personal 

brand and our personal story.

Remember, everyone loves a story. What’s yours?

Want to learn more about personal story, personal branding, and how to use 

LinkedIn effectively as a part of your marketing strategy? Connect with Kate on 

LinkedIn: http://linkedin.com/in/katepaine

BIO:

Kate Paine, Founder and CEO, Standing Out Online

Kate helps executives and entrepreneurs stand out online, so they become a 

recognized authority in their marketplace, and a respected asset to their 

company and clients.

She uses her journalism and marketing background to tease out her clients’ 

compelling story and position them as an expert or thought leader both online 

and off. Discovering an individual's story makes her expertise uncommon in the 

world of online personal promotion. She’s an expert on using LinkedIn as a 

powerful personal branding platform, speaks at national marketing conferences, 

and teaches LinkedIn for corporate sales teams.

Kate also volunteers as a traveling faculty member – teaching how to leverage 

LinkedIn – for The Honor Foundation(.org). THF is a nonprofit, which provides an 

intense career development program for Navy SEALs and individuals in the 

Special Forces community who are transitioning from their active duty military 

service and into a civilian career.

YOUR STORY IS YOUR GREATEST ASSET

http://contentmarketinginstitute.com

/story

https://voiceoververmont.com/mc_jones.

php

https://www.standingoutonline.com/post

/how-to-use-linkedin-to-develop-your-

personal-brand

“Content Marketing 
Framework: Story”

Example of an Effective 
'About' Website Page

How to Use LinkedIn to 
Develop Your Personal 
Brand

HELPFUL 
RESOURCES
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Focus on your expertise, and years 

of experience. Remember, it’s not 

all about you, but it is about who 

you are and your thought 

leadership. You can add your skills 

to the dedicated ‘Skills’ section in 

your LinkedIn profile vs. talking 

about them in your profile content.

Don’t Talk Only About Skills
Don't Use a Cut & Paste 
Version of Your Resume 

…in the 'About' section of your 

profile. You want you and your 

profile to be seen as a resource, 

not a resume. This is where 

your digital footprint can live 
online; make it count!

You can create a custom URL 

(web address) for your personal 

LinkedIn profile page. Go to 

your profile view and select "Edit 

Public Profile URL" in the upper 

right corner of the page. Follow 

the prompts to use your first/last 

name or a combination thereof. 

Then use this on your biz cards, 

email signatures, and resume.

Don't Use the Default URL

If you're not using a current, 

professional-looking photo of 

you on your profile page, this 

could be keeping many people 

from even looking at your 

profile. No Facebook or 

Instagram photos here. Be 

professional and make sure 

you’re looking at your viewer. 

Make virtual eye contact with 

your profile photo.

Don't Use an Old Photo

WHAT NOT TO DO ON YOUR LINKEDIN PROFILE
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